EDUCACAO E SENSIBILIZACAO AMBIENTAL
ENVIRONMENTAL EDUCATION AND AWARENESS
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ENQUADRAMENTO - FRAMEWORK

O investimento em educacgao e sensibilizagdo ambiental,
pilar da politica de responsabilidade social da SUMA,
constitui-se, desde a sua génese, como um dos elemen-
tos-chave na diferenciagdo da atuacao da empresa, pelo
seu carater impar e pioneiro, a nivel nacional, no universo
das empresas privadas que atuam no mercado do
ambiente.

Construir geragées ambientalmente mais responsaveis e
interventivas € o principio que rege esta area, que aposta
na formacao civica das populagoes - sobretudo nas suas
camadas mais jovens - pela promog¢ao da aquisi¢éo e
manutencdo de competéncias individuais e sociais de
urbanidade e respeito pelos espacgos e equipamentos
publicos, contribuindo para elevar os niveis de partici-
pacéo e de corresponsabilizagao dos produtores de
residuos e, consequentemente, para elevar a eficiéncia
dos servicos de recolha de residuos e limpeza urbana,
bem como a qualidade de vida das populagdes.

Através de avultados investimentos, que em muito
ultrapassam as competéncias contratuais com os
municipios de atuagéo, a SUMA almeja dotar os cidadaos
de estratégias de poupanca de recursos, tanto os
naturais como os financeiros - a nivel coletivo mas,
igualmente, a nivel individual -, através da adocao de
comportamentos e de rotinas de reducao, reutilizagéo e
reciclagem, numa légica de desenvolvimento da literacia
ambiental funcional.

Since its inception, the investment in environmental
awareness and education, pillar of SUMA's sociall
responsibility policy, has been one of the key elements
in the differentiation of the company's performance, due
to its unique and pioneering nature among the private
companies operating in the Portuguese environmental
market.

Building more environmentally responsible and
intervening generations is the principle that rules this
area, which focuses on the civic formation of the
population - and mainly its younger layers - by promoting
the acquisition and maintenance of individual and social
skills of urbanity and respect for public spaces and
equipment. This contributes to raise the participation
levels and co-responsibility conscience of the waste
producers and to increase the efficiency of the waste
collection and urban cleaning services, as well as the
populations’ quality of life.

SUMA aims to provide citizens with strategies for saving
both natural and financial resources - to a collective and
individual levels - through the adoption of reduction,
reuse and recycling behaviors and routines. This logic
of functional environmental literacy is achieved through
large investments, which exceed by far the contractual
requirements with the municipalities involved.




EDUCAGCAO E SENSIBILIZACAO AMBIENTAL EM 6 PAISES
ENVIRONMENTAL EDUCATION AND AWARENESS IN 6 COUNTRIES
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Assumindo uma postura pré-ativa de fomento de um
perfil de cidadania, nos varios paises de atuagéo, a
SUMA intervém pedagogicamente, junto das comuni-
dades, através do desenvolvimento de campanhas
assentes em trés eixos fundamentais: o reconhecimento
direto das vantagens individuais - tanto financeiras, como
operacionais - de uma correta gestdo doméstica dos
residuos; a utilidade do exercicio da cidadania ativa,
enquanto dever para garantir direitos; e o desenvolvimen-
to de uma economia tendencialmente circular e
sustentavel, tendo em vista o cumprimento das metas do
PERSU 2020 para o contexto nacional e comunitario, ou
das demais aplicaveis em cada pais de implantacao.

+ 15 anos de intervencéo

+ 500 campanhas concebidas

+ 1.500 acbes concretizadas

+ 4.000 materiais de sensibilizagdo
+ 100 municipios nacionais

6 paises

12 Unidade movel de sensibilizagédo (UMS)

®
1% Mobile awareness unit (MAU) LIXOTECA

A PRESERVAR!

PRESERVE!

Taking a proactive approach to promoting a citizenship
profile in the various countries where it operates, SUMA is
pedagogically involved with the communities through the
development of campaigns based on three fundamental
axes: the recognition of the individual advantages - both
financial and operational - of a correct domestic waste
management; the usefulness of an active citizenship
profile, as form to guarantee rights; and the development
of a circular and sustainable economy, as a view to
meeting the Portuguese and EU 2020 Strategic Plan for
Urban Waste and other targets established for each
country.

15 + years of intervention

500 + campaigns

1,500 + implemented actions
4,000 + awareness materials
100 + portuguese municipalities
6 countries

1% Unidade movel solidaria
15t Solidarity mobile unit

’ REUTILANDIA®

Unidade moével de sensibilizagao
Mobile awareness unit

UMS
MAU

‘ CIDADOMETRO®

Unidade moével de sensibilizagao
Mobile awareness unit
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| CIDADOMETRO®

ZOOURBANIDADE®

Animagéo de rua
Street entertainment

1)

1° Centro de educagédo ambiental
1%t Environmental education center

‘ LIXOMACHIMBA - Angola

’ Luanda
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UMS
MAU



Exploragéo multimédia £ ®
Multimedia exploration | ECOSCOPIO

_

Contacto pré-ativo — feiras e mercados
Proactive contact — fairs and markets

Plataforma interativa

= Exploragéao sensorial | LIXOMACHIMBA
Interactive platform

Sensory exploration

Plataforma interativa ‘ ANIMAIS DA CIDADE
Interactive platform

Projeto de artesanato reciclado ‘ RIMARTE®
Recycled craft project

Estacao de educacédo ambiental
Aplicacéo interativa na MEOKIDS — contexto televisivo ‘ AMBISUMA Jr @ Envi%onmenta\ edgcation station ‘ TOCA DO URSO®

Interactive aplication in MEOKIDS - television context

ce@ e st @ B @D

umMs Quiosque de educacéo ambiental ® UMS
MAU ‘ ECOMACHIMBA — Angola Environmental edusation Kiosk ‘ ECO KIOSKO MAU ZOOURBANIDADE®

Plataforma interativa
Interactive platform ‘ SUMAKIDS®

UMS
MAU

‘ ECOSCOPIO®



Comunidade educativa

Familia nuclear, docentes, auxiliares de agdo educativa
e discentes do ensino pré-escolar, basico, secundario
e universitario.

Comunidade laboral

Gerentes e trabalhadores de estabelecimentos
comerciais, restauracao, panificacao, feiras, mercados
e empresas.

Poder e instituicbes de interesse publico
Responsaveis e técnicos de autarquia, juntas de
freguesia, centros de saude e acolhimento, bibliotecas.

Populagéo local

Automobilistas, banhistas, visitantes de exposicoes,
certames e festas tematicas, utentes de instituicdes
locais.

Consumidores

Clientes de superficies comerciais e estabelecimentos
de panificacao, lojas de animais de estimagéao, estabe-
lecimentos de animagéao noturna.

Internautas
Cibernautas de redes sociais, canais tematicos
de video, televisao e plataformas interativas.

J ——
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Materiais educacionais

Educational materials

Contacto pré-ativo — praias
Proactive contact — beaches

‘ Jogos de sala
Classroom games

Educational community

Nuclear family, teachers, teacher assistants, and
pre-school, elementary to high school and tertiary
education students.

Workplace community
Managers and workers of commercial establishments,
restaurants, bakeries, markets and companies.

Power and institutions of public interest
Managers and experts of municipalities, town councils,
health centers, libraries.

Local population
Drivers, vacationers, visitors at exhibitions, events and
theme parties, users of local institutions.

Consumers
Clients of commercial and bakery establishments, pet
shops and night entertainment establishments.

Netizens
Social networks users, thematic video channels,
television and interactive platforms.

Jogos de rua H ®
Outdoor games | ESORATES

! .
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Exploragdo multimédia ) ® _' . | Contacto proé-ativo — seniores
HECELRIID Proactive contact — seniors

' Exploragao sensorial

®
Sensory exploration | ECSOSKCEL

Multimedia exploration

WS e Im

Material de senS|b|I|zagao padarias
Awareness material — bakeries

Sensibilizacdo mével — praias
Mobile awareness — beaches
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/ : § Animacao de rua — automobilistas Anlmagao de rua — wda noturna
| LIXO ESPALHADO, \ Street entertainment — drivers Street entertainment — nightlife
PRATO ENVENENADO! ' i .

SCATTERED GARBAGE, |
\ POISONED PLATE! !
\ _ 4
N
~ - -
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Ativas

Animacao de rua

Brigadas de limpeza

Brigadas de eco-conselheiros

Certificacao de competéncias

Conto animado

Dramatizacéo

Operacionalizacéo de sistemas de deposicéo seletiva
Jogos de sala

Jogos de rua

Jogos de exploragdo multimédia e sensorial
Manifestacao pacifica

Marionetas

Representacéo de papéis

Sessdes de animacao

Sessbes de cinema

Sessdes de formagao

Videojogos

Passivas

Anuncios tematicos
Distribuicao em rede
Distribuicao passiva
Encartamento
Emailling

Mailling
Sensibilizacdo moével
Sensibilizagao estatica

POUPO E
ENSINO A POUPAR:
NAO COMPRO LIXO
NO SUPERMERCADO.
EVITO TRAZER EMBALAGENS!
| SAVE AND
TEACH TO SAVE:
| DON'T BUY GARBAGE

v :
. AT THE SUPERMARKET. /
j \ | AVOID PACKAGING! /

~N
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Material de sensibilizagéo — dejetos caninos
Awareness material — canine waste

Sensibilizagdo mével — carrinho de varrigdo
Mobile awareness — garbage cart

Active ! =3
Street entertainment

Cleaning squads

Eco-advisor squads

Skills’ certification

Animated tale

Dramatization

Operation of selective deposition systems
Indoor games

Qutdoor games

Multimedia and sensory exploration games
Peaceful demonstrations

Puppets

Role play

Animation sessions

Film sessions

Training sessions

Video games
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BILHETE

Sessdo de animacéo
Animation session

Passive

Theme ads
Network distribution
Passive distribution
Booklet insertion
Emailling

Mailling

Mobile awareness
Static awareness

V4| I

Contacto com marionetas — praias
Contact with puppets — beaches

L] *-‘



ESQUECIDO OU
ABANDONADO
NA FESTA?!
FORGOTTEN OR
ABANDONED
AT THE PARTY?!

-

Animacao de rua
Street entertainment

T

s : | ’
Material de sensibilizagéo | Marionetas

Ll Y = i
| ' Jogos de rua i ? o S
Outdoor games | e “' q ‘ Awareness material | 2 o Puppets
id ’e_ bt Ci—s = : =

Dramatizagdo — sala de aula
Dramatization — classroom

Peaceful demonstration
£ : =

Manifestagéo pacifica

Sesséo de formagao
Training session




’ SEPARO \
O MEU LIXO,
POUPO IDAS
| AO CONTENTOR! !
| SORT MY WASTE: |
. | DON'T HAVE TO GO
\ AS MANY TIMES /
TO THE BIN! /

Unidade moével de sensibilizagao
Mobile awareness unit

PROJETOS - PROJECTS

Unidades Moéveis de Sensibilizagéo Mobile Awareness Units
CIDADOMETRO® CIDADOMETRO® owr— e
nidade movel de sensibilizagéo 4 ®
Eggggg&g@BA Eggg@g;gﬂ@BA - = Mobile awareness unit GoEeL Syl
LIXOMACHIMBA LIXOMACHIMBA . N
LIXOTECA® LIXOTECA® 7 N
REUTILANDIA® REUTILANDIA® , . .
ZOOURBANIDADE® ZOOURBANIDADE® / _RESIDUOS ‘
SAO RECURSOS -
. COM VALOR! \1
! WASTE
) IS A VALUABLE -
. RESOURCE! -

Exploragéo sensorial
Sensory exploration

| ZOOURBANIDADE®

Exploracao sensorial ®
Sensory exploration beinet

10



¥ Unidade movel de sensibilizagdo ®
Mobile awareness unit | LiseuiEes

Unidade mével de sensibilizagao
Mobile awareness unit

| LIXOMAGHIMBA

Unidade movel solidaria A ® | Exploragdo multimédia
Solidarity mobile unit | REUTISEEDA Multimedia exploration

- i | 3 el < O

® Unidade mével de sensibilizagéo ®
ZOOURBANIDADE . VI e et errees bt | ZOOURBANIDADE
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7 CuUIDO

\
./ DOMEU“sPOT”,
f PORQUE ISSO \
] E BOM PARA MIM! !
: | TAKE CARE ’ s
\ OF MY “SPOT” ,
! BECAUSE :
. IT'S GOOD /!
\ FOR ME!
PROJETOS - PROJECTS
R s o de sensblzacds | eco spote
Estruturas Fixas de Sensibilizagao Fixed Awareness Structures 4 - - N e
ECO KIOSKO® ECO KIOSKO®
ECO KIOSKO® Jr. ECO KIOSKQ® Jr.
ECO SPOT® ECO SPOT®
PONTO SUMA® PONTO SUMA®
TOCA DO URSQO® TOCA DO URSO®

Exploragéo sensorial
Sensory exploration

5% A10% DOS

,/ DINHEIROS PUBLICOS ',
SAO GASTOS

i ATRATAR DO LIXO!

' 5% TO 10% OF THE
PUBLIC BUDGET

> ' IS SPENT ON /

WASTE TREATMENT! -

N 7
~

>

[ 9
Conto animado
Animated tale

Conto animado § ®
Animated tale ECO SEQH

-~ -



,” CUIDODOLIXO, *
NAO CONTAMINO
AGUAS E SOLOS!

| TAKE CARE |
OF THE WASTE, .
AVOIDING THE ;

CONTAMINATION OF 7

WATER AND SOILS!

. L .
Exploragdo multimédia ®
Multimedia exploration | B OSKEP e

N . A W

Sensibilizagao estatica
Static awareness

Estacao de educagao ambiental ©
Environmental education station | L0107 B L0 LI RE e

B A SN ] e

i

| e . P Sensibilizagdo estética | £~ gpoTe

stacao de educacédo ambiental o — Static awareness
Environmental education station | O D0 [ <
;!-r- L TR
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PROJETOS - PROJECTS

Grandes Acodes de Sensibilizagao Major Awareness Raising Actions
CODIGO VERDE CODIGO VERDE
Dias Verdes Green Days (thematic days)
EKOPATEQ® EKOPATEQ®
Extraviados Lost waste characters
Manifestacao pacifica Peaceful demonstration
Rota do Ambiente Environmental Route
4— | .
g Selective deposition system | OO AT 2 Ou\{gggfg:mrgz | O E0
- T e, W RGN T
- ~
7
N\
, \

/ TROCO COISAS

. QUE NAO PRECISO \

| POR SORRISOS! |

1 | EXCHANGE '

. THE THINGS 1

\ I NO LONGER NEED !

FOR SMILES! '
/
N ~ . -

Animagao de rua — praias
| Outdoor entertainment — beaches

o,

14



CUMPRO
E FACO

CUMPRIR!

= “‘- -

B

Manifestacéo pacifica
Peaceful demonstration

=

H;.

Exploragao multimédia
Multimedia exploration ECO SPOT®

Animagéo de rua — areas de lazer
Street entertainment — leisure areas
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SUPORTES - SUPPORTS

Utilitarios | Escola e Trabalho: bases de secretaria,
bolsas térmicas, calendarios, capas, cartdes usb/pens,
estojos, marcadores, material escolar, material de escrita,
mochilas, tapetes de rato.

Casa e Comércio: aventais, bases de copos, cantis,
caixas utilitarias, individuais de mesa, ecobags, mangas
refrigeradoras, mealheiros, sacos de lixo, saquetas

de sementes.

Moda: bonés, coletes, fitas identificativas, lencgos,
porta-chaves, pulseiras, t-shirts.

Consumo: listas de compras, sacos reutilizaveis,
porta-moedas.

Lazer e Passeio: almofadas, ambientadores, brindes
caninos, coleiras, cinzeiros, lanternas, leques, palas
automoveis solares, porta-lixinhos, sacos praia.

Ludicos | CDs audio, CDs interativos, dominds, jogos
de tabuleiro, jogos de cartas, jogos tradicionais,
materiais desportivos, materiais de disfarce, puzzles.

Informativos | Andncios de imprensa, andncios de radio,
anuncios sonoros moéveis, autocolantes, bandeiras,
cartazes, folhetos, outdoors, postais, placas, faixas,
imanes, mupis, 6culos de autocarro, totens informativos.

Edicoes SUMA | cadernos de passatempos, cadernos
de atividades, fasciculos tematicos, livros de banda
desenhada, livros de contos, manuais escolares.

Plataformas Interativas | Animais da Cidade, Edicdes
SUMA, SUMAKIDS®, Toca do Urso®.

7 CUIDO DO LIXO,
: E PROTEJO :
/ 0S HABITATS \
DA MINHA TERRA!
| TAKE CARE
\ OF THE WASTE )
. AND PROTECT s
\ THE HABITATS
\ OF MY HOMELAND!

~
~

Plataforma interativa ©
Interactive platform | et bieilres

Functional | School and Work: desktop bases, thermal
bags, calendars, covers, usb pen drives/cards, pencil
cases, bookmarks, school supplies, writing material,
backpacks, mouse pads.

Home and Business: aprons, coasters, water bottles,
utility boxes, placemats, ecobags, bottle cooler sleeves,
piggy banks, litter bags, seed sachets.

Fashion: hats and caps, vests, lanyards, handkerchiefs,
keychains, bracelets, t-shirts.

Shopping: shopping lists, reusable bags, coin purses.

Leisure and Travel: pillows, air fresheners, canine gifts,
pet collars, ashtrays, lanterns, fans, car window shades,
small litter bags, beach bags.

Playful Learning | Audio CDs, interactive CDs,
dominoes, board games, card games, traditional games,
sports materials, disguise materials, puzzles.

Informative | Press ads, radio ads, mobile sound ads,
stickers, flags, posters, flyers, outdoors, postcards,
plaques, banners, t-shirts, mupis, bus’ rear window
decoration, informative totens.

SUMA Editions | Activity books, thematic fascicles,
comic books, story books, school books.

Interactive Platforms | Animais da Cidade, SUMA
Editions, SUMAKIDS®, Toca do Urso®.

Material funcional
Functional material

SUMA YRODUC

| RIMA'RTE®

S

Video pedagdgico
Pedagogical video




Plataforma interativa
Interactive platform

| ANIMAIS DA CIDADE

/ RECEITAS
/" DO ANTIGAMENTE
PARA USAR SEMPRE.
' RECIPES OF YORE
. TO USE
- NOWADAYS.

-a.‘-’r"l. RS AS

= EIR
EZINHAS CAS

e & il

Materiais de sensibilizagao — fasciculos tematicos
Awareness materials — thematic fascicles

LR, L\ [T

Sensibilizagéo estética — praias
Static awareness — beaches

e T owegE N

\

\

Sesséo de formagéo
Training session

Materiais funcionais de sensibilizagdo
Functional awareness materials

5 ¥

Materiais de sensibilizagéo — automobilistas
Awareness materials — drivers

NAO SUJAMOS
NEM DEIXAMOS
SUJAR! .
WE DON'T LITTER
AND DON'T ALLOW ,
ANYONE TO! /
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INCIDENCIA - INCIDENCE

Prevencao da produgéo de residuos:

Reducao na origem

Reutilizacdo de materiais

Reencaminhamento de bens prestaveis
Valorizacao por reciclagem e por compostagem

Prevencao de risco e ruido ambiental:
Encaminhamento de residuos especiais
Respeito na utilizacdo dos espacos e
equipamentos publicos

Acondicionamento e deposi¢cao de pequenos
lixos e dejetos caninos

Prevencao do despesismo publico e privado:
Promocao da economia circular versus linear
Registo de urbanidade e cidadania ativa
Prestigio e presséo social

7
I N

ABRE OS OLHOS:
/ SEPARA O LIXO \
COM VALOR. VAI MENOS
, VEZES AO CONTENTOR. |
OPEN YOUR EYES: SORT |
THE GARBAGE WITH VALUE.
\ SPENDLESS TIME GOING _ »
v TOTHECONTAINER. .~

Prevention of waste generation:
Reduction in origin

Reuse of materials

Relocation of useful assets
Recovery through recycling and composting

Risk and noise prevention:

Disposal of special waste

Respect regarding the use of public spaces
and equipment

Disposal of small litter and canine waste

Prevention of public and private spending:
Promotion of circular vs. linear economics
Active citizenship profile

Prestige and social pressure

Mobile awareness unit ECD BT

Video pedagdgico Sensibilizagdo estatica — espaco publico
Pedagogical video Static awareness — public space
= .

L)

~~  COMBATO S
L O DESPERDICIO
4 DE RECURSOS: \

@ ECONOMIA © ECONOMIA
/ LINEAR CIRCULAR
1 © USARE © USAR,
DESCARTAR RECICLAR, \
USAR

! | FIGHT I

RESOURCE WASTE: !

\ © LINEAR © CIRCULAR :
\ ECONOMY ECONOMY /
© USE AND © USE,
DISCARD RECYCLE,
USE

N\



UMA RUA LIMPA \
,  CUSTA 3 VEZES MENOS \\
| A MANTER!
i A CLEAN STREET
COSTS 3 TIMES
\ LESS TO MAINTAIN!

Manifestacao pacifica — comunidade escolar
Peaceful demonstration — school community

R T

' 2

Sensibilizagdo mével — viaturas de recolha
Mobile awareness — waste collection vehicles

7 R T

Material de sensibilizacdo — dejetos caninos
Awareness material — canine waste

Bl Sensibilizagdo mével — equipamentos publicos locais
Mobile awareness — local public equipments

e S e R e i o o R e 19
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, 35% DO CUSTO .
, DOS PRODUTOS \
| SAO EMBALAGENS:

: EVITO-AS!

[ 35% OF THE !
_ PRODUCT’S COST .
. IS PACKAGING: /

\ | AVOID IT!

Sessao de formacao — jogos de sala
Training session — classroom games

FUNDAMENTACAO TEORICA - THEORETICAL SUBSTANTIATION

20

Alavanca para a eficiéncia dos sistemas operativos

de recolha e limpeza urbana e geradora de poupancgas
publicas e privadas, a Educagao Ambiental € sinbnimo
de investimento quando as estratégias de intervengéo
se baseiam no controle de tendéncias comportamentais
universais e na monitorizagdo das percecoes
dominantes.

O paradigma que elege as vantagens individuais e
imediatas (financeiras, funcionais e temporais) das boas
praticas ambientais e de cidadania, bem como o enfoque
em populacdes com elevado poder de influéncia e de
legitimidade natural para o exercicio de presséo social
sobre o sujeito poluidor, séo ferramentas fundamentais
para a obtencao de resultados a curto e médio prazo.

A prevencéo da producéo de residuos enquanto designio
fundamentado no combate ao desperdicio assume um
poder inigualavel para a definicao de um perfil de
urbanidade consentaneo com os grandes objetivos
comunitérios e de identidade nacional.

When the strategies of intervention are based on universal
behavioral tendencies and on the monitoring of the
dominant perceptions environmental education is a
synonym for investment. It is a lever for the efficiency of
the operative systems of collection and urban cleaning
and generator of public and private savings.

Selecting the individual and immediate advantages
(financial, functional and time related) of good environ-
mental and citizenship practices as well as the focus on
populations with high influence and natural legitimacy for
the exercise of social pressure on the polluting subject is
the key tool for achieving short and medium-term results.

The prevention of waste production as a design assumes
unequaled power on defining an urbanity profile that is
consistent with the major community objectives and
national identity.

Assinaturas eletronicas tematicas
Thematic electronic signatures




CHO NAO LHE VESTE A FEI

e i

i §

Sessao de formagao — com certificagcdo de competéncias
Training session — with skills’ certification

B e &

N INVESTIMENTO
INVESTMENT

o .
" | \\. - N

EDUCAGAO AMBIENTAL
ENVIRONMENTAL EDUCATION

PARADIGMA CENTRADO EM VANTAGENS INDIVIDUAIS
PARADIGM CENTERED ON INDIVIDUAL ADVANTAGES

B

Unidade mével B
Mobile unit ZOOURBANIDADE

N
\ VANTAGENS INDIVIDUAIS
. INDIVIDUAL ADVANTAGES

DESEJO DE PERTENCA

PRESSAO SOCIAL
DESIRE OF BELONGING

SOCIAL PRESSURE

CONTROLO DE TENDENCIAS UNIVERSAIS
CONTROL OF UNIVERSAL TRENDS

S [

FENOMENO NIMBY
NIMBY
PHENOMENON

DIFUSAO DE
RESPONSABILIDADES
RESPONSABILITY
DIFUSION

DILEMA SOCIAL
SOCIAL DILEMMA

ALVOS SELECIONADOS
SELECTED TARGETS

oy 1

PUBLICOS DISPONIVEIS PUBLICOS INDISPONIVEIS
RECETORES

Sensibilizagao estatica PORTADORES
Static awareness AVAILABLE PUBLIC UNAVAILABLE PUBLIC
: CARRIERS RECEIVERS

21
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Investimentos em educac&o ambiental continuada e
centrada na prevencéo da producéo de residuos
permitem alavancar os niveis de maturidade civica das
populacdes e, consequentemente, garantir a geragao de
poupancas publicas relevantes, nomeadamente ao nivel
do tratamento e confinagéo técnica, com o desvio de
residuos valorizaveis para os fluxos de reciclagem e com
a reducéo da componente indiferenciada, a que exige o
pagamento de taxas avultadas nesta fase final de
eliminacéo.

Aos ganhos de eficiéncia registados nos servicos de
recolha e limpeza nos municipios de atuacéo, decor-
rentes de uma percecao aumentada das vantagens
individuais e coletivas da prevengao da producéo de
residuos e da manutengéo das condicoes de salubridade
pelas populacdes, os investimentos em educacgéo
ambiental contribuem, sobretudo, para o combate ao
desperdicio funcional e financeiro dos publicos abrangi-
dos e, ainda, para o incremento do valor da marca dos
seus promotores (poder local | SUMA) através da
projecao de uma imagem de sustentabilidade e
responsabilidade social garantida por cobertura
mediatica das campanhas de sensibilizac&o.
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UTILIDADES \
NAO VAO

PARA O LIXO: DOE
A QUEM PRECISA! !
UTILITES DON'TGO ~ °
TO THE TRASH: !
GIVE THEM AWAY!

The continued investments in Environmental Education
focused on the prevention of waste production allows to
leverage the populations’ levels of civic maturity and,
consequently, to ensure the generation of relevant public
savings, namely at the treatment and technical confine-
ment levels, with the diversion of recoverable residues to
the recycling flows and the reduction of the commingled
component, which requires the payment of heavy taxes
in this final phase of elimination.

Besides the efficiency gains in the collection and cleaning
services in the municipalities, resulting from an increased
perception of the individual and collective advantages of
waste production prevention and the maintenance of
public health conditions, investments in environmental
education contribute to fight the functional and financial
waste of the targeted publics and also to increase the
brand value of its promoters (Local Authorities | SUMA),
through the projection of an image of sustainability and
social responsibility guaranteed by media coverage of
the awareness campaigns.awareness.

Unidade moével solidaria A .
Solidarity mobile unit REUTILANDIA

|

Sensibilizagéo estatica em equipamento publico — ROTA DO AMBIENTE
Static awareness in public equipment — ENVIRONMENTAL ROUTE

U VN |
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SAVING MONEY
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Sensibilizagdo mével

Mobile awareness

EDUCAGAO AMBIENTAL
ENVIRONMENTAL EDUCATION

INDICADORES
INDICATORS

nﬁn +64%
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Mobile awareness — collection equipment REDUGAO DE PARTICIPACAO RECICLAVEIS/
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Sensibilizagdo mével — equipamento

| DOS OBJETOS. 1
REUSE: EXTEND !
THE OBJECTS LIFE
SPAN. ’

\



GRUPO MOTA-ENGIL - URBASER
MOTA-ENGIL - URBASER GROUP

Avenida D. Jogo Il - n° 30, 1° o o«

= ~
1990-092 Lisboa < >N
Tel.: [+351] 217 997 700 // S
Fax: [+351] 217 997 763 / f /SUMA EducacaoAmbiental \
Mail: sede@suma.pt / You
www.suma.pt . U /suma- Ambiente \
1
| MEO KIDS > APRENDER > 1
\ CIDADANIA > AMBISUMA Jr.
\ www.suma.pt/edicoessuma ,

www.suma.pt/esa
www.suma.pt/animaisdacidade /

www.suma.pt/tocadourso

EMPRESAS GRUPO SUMA
SUMA GROUP COMPANIES

Aprende®
AGIR ECODETRA RESIESTRELA TRIAZA s il
ALGAR ECOLIFE RESILE TRIU A R
AMARSUL ECOVISION RESINORTE VALNOR
AMBILITAL EGF RESULIMA VALORLIS
CITRAVE ENVIROIL RIMA VALORMINHO
CITRUP ERSUC SIGA VALORSUL
CONSITA NOVAFLEX SULDOURO VISTA WASTE
CORREIA&CORREIA  REAL VERDE SUMA

abril - April 2017



	pag 1 capa-low
	pag 2-3 enquadramento-low
	pag 4-5 cv -low
	pag 6-7 pub alvo-low
	pag 8-9 estratégias-low
	pag 10-11 projetos ums-low
	pag 12-13 projetos estruturas fixas-low
	pag 14-15 projetos grandes acoes-low
	pag 16-17 suportes-low
	pag 18-19 incidencias-low
	pag 20-21 fundamentacao teorica-low
	pag 22-23 medidas de eficácia-low
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